Are Your Online Efforts |
Worth Your Time?

MARKETING & TRACKING DIGITAL MEDIA EFFORTS TO INCREASE
EDUCATIONAL OUTREACH AND OUTCOMES




DIVISION OF AGRICULTURE
f RESEARCH & EXTENSION
University of Arkansas System

Agenda

» What is web cenftric?

» |dentifying the right audience
» Fulfilling audience needs

» Analytics and ROTI
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What is ‘Web Centric’e

E-MAIL
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» THEN:

» Analog centric ."\\e eg\\ NG v

» Print, outdoor and radio

» ‘Online’ was addifional

» NOW:

» Digital FIRST!
» Digital marketing IS marketing

» Telling your story in detail in one place



Why Web Cenfrice

» Tracking is easier
» CTA (call to action)
» More details

» Easier to update
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» If your audience is female and older, are they on social media?
» |If so which platform(s)¢
> What devices do they use?¢
> 1s YOUR content accessible for mobilee
» How often would they use social mediae
» How often should you poste

» What information should you post to them®@

» How to get above the ‘noise’ on other platforms?
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ALWAYS lead your clients to take action. CTAs are applicable on
everything:

> Website
Email

Social media
Print media
Nelelfe

TV

NNy Y VY
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Cregﬂng CTAS (calls to action)

Buy now
Download this
Comment
Nglel(s

Learn more
Request a visit
Fill out form
Subscribe

Fill out a survey

BN Y V. YV V V VY

Follow us

Click here is NOT a good CTA!

Sigm Up
| Contact Ustl NOW!

*
Join New/
—

_______—-—-__'-—_-——'—_-’--‘_

( REGISTERNOW )



U
What CTAs work for your audience?

> Speak to their objections
> Coste
> Time?

» Use social proof

» Aftendees saw 20% increase in yields




VA=
Cred’ring website CTAS (calls to action)

> Design matters

> Don't muddy the waters Sonh

See what's next.
Watch anywhere. Cancel anytime.

Join Free for a Month




VAR
C red TI N g CTAS (calls to action)

Welcome To The

Washington County, Arkansas
Cooperative Extension Office!

C hased information through
non-formal education to help all Arkansans improve their economic well-being
and the quality of lives. Whether itis agriculture, 4-H, health and
community development, the W
sernvicel

GEL T R UL Il educational demonstrations and classes. We
Presentation! are currently offering a presentation f don
click here »> soil called Soil Detectives. Itis focused children
in second g ne button on the left to
out our req

Agriculture

The Washington County Extension Service helped
erienced during
drought conditions in the county. The beefshort
course included topics on beef herd reproduction,
overy Farm project, liming

grazing field days were also conducted.
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Webpage copy

> Translate Extension services into a benefit
for your readers

> Value proposition (strong headline),

possibly subheadline, and three to five
BULLET points

» Don’'t get bogged down in details. Time
is important!
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> What's MOST important
(heading)

» Second most important details
(subhead)

> Body copy bullets
(general info)



Mobile Friendly

hitps.//www.google.com/webmast
ers/tools/mobile-friendly/

Mobile-Friendly Test

http://srmec-dev.uaex.edu/

| Awesome! This page is mobile-friendly.

How Googlebot sees this page

.L‘ > !l'lLl'I'HEFN
'-‘ v e
What Is Risk Management?

Funding

Outreach and Resources

EMPOWERING PRODUCERS
To Manage Risk

OURULTIRATE GOAL |5 TO DELIVER RESULTS BY
EDUCATING PRODUCERS,

Dur mission is to em
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<« > C 0 @ uaex.edu : 5 ¥ @ : 0 sity of Arkansas System

UA Step by step of creating X

Event Calendar | Publications | County : | Personnel Directory | About Ex n | Media & s | Contact Us
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Example: ht 0 share
garden/ve
gardening.

Farm & Ranch  Yard & Garden Business & ¢ unities Environment & Nature  Health & Living [ © 4-H & Youth

Vegetables Straw Bale Gardening, Step-by-Step

o Straw bale gardening is easy, affordable and fun for kids!
Community Gardens

Dontthink you han ugh ti a garden? Motenough s or no yard at all?) for a garden eithe
Compost ardening 0 ul You /o antto stoop and bend...think it's too hard to gr

Vegetables A-
imple ins i d you're gardening!
Straw Bale Gardening e POF on oF ing ut this guide 5| from West Virginia University Extension

Conta
halesin

Be sure the bales are STRAW and

alopng y

ener and is full of seeds that will sprout and fill up your
garden.

phalt Be sure fo choose a SUNNY location. We
turned our bales with the strings up for a
wider space but you can furn your bales with
the sirings on the SIDES for a more sturdy
base.

5. Condition the bales:
Day 1-3: Soak bales thoroughly and keep them damp.



http://uaex.edu/yard-garden/vegetables/straw-bale-gardening.aspx

By v v v

L
Other website content-writing tips

Tell stories WE NEED SOME NEW TARGON,
Be specific THEN PEJELIC SRE 5TARTIE(1 EO
i UNDERSTAND WHAT WE'R
Avoid jargon TALKING ABOUT!
OMG stop using acronyms!

End with a CTA







b e
Save time: Repurpose Content

http://bit.ly/time-savers

Monthly Planting &
Garden To-Do Guide

Asparagus
Sweet Corn

e Squash \I.i\nFBQeans
m Okra == Kohlrabi

Peppers % Broccoli
Q‘( Cucumbers Cabbage

> Take a fact sheet and visualize it J

Sweet Potatoes Collards

Eggplant  #2 Swiss Chard

Tomatoes ’& Lettuce

Radishes

\ Beets

UA Watermelon
- Cantaloupe

http://bit.ly/uaex-monthly-planting

RESEARCH & EXTENSION


http://bit.ly/time-savers
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Repurposing Content

Extension Home Fall in Arkansas - Tips, Resources, and Best Practices

Looking for fre } for your family or farm? Ou agents and

> Evergreen Con-l-en-l- Farm & Ranch knowledge arcl lutions to manage fall le

Yard & Garden

> Ag e n‘I‘ O r‘I'iC | es Business & Communities = ~ Holiday Budget Control

Environment & Nature /! = This fall, s
- ¥ | avoid the

P ‘I‘ d Health & Living o e Klingaman's a '
Ose S U |es La~s » Learn how to spend less without the for fall flo your garden.

4.H & Youth stress _
» Discover three lovely fall

bloomers

WWW 5 U O eX . e d U /fO | | | Pumpkips - Not Just for P — (omposting Fall Leaves
|| Decorating S o A Th to deal with fall |

Fallis the p ime of A . to compost them.
ofthe ] f
rhou

» Read why composting is the best
option

» Getour pumpkin praline cake

recipe!

Stress-Free Perfect Turkey Prep
Best practic rusing food

thermome ing times

and more.

» BONUS Turkey Gumbo Recipe

End of Summer Water Quality Frost protection

tips i R er plants and

Draining your pool this fall? . )

Colin 'S o on best pract 3 h » Advice for protecting against frost
healthy in the

» Watch our video on how to drain
your pool properly



http://www.uaex.edu/fall
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b Tech Tuesdays BI
R e p U r p O S I n g ‘ ‘.H:!Icwm:.:I ::sth:i:lineolime of Tech Tuesdays for Extension!
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g will serve to be the place w
: hope to edu
v-tos, education:

> W e b i n G rS & TU Torid |S Contact us today if you want a ¢
www.uaex.edu/techfuesdc

Media Contact

Apps That

svieponi  ANalytics in Social Media and How to Pull Them Into AIMS
y Julie Robi

by Julie Robinson mhb 016
Learn about
using and hc In this Tech Tt zbinar, our coordinator for program planning, evaluation, and intability will share how we can pull social media ana and report them in AIMS.

tags: Tech TL August 16, 2016 Tech Tuesday Webinar - Analytics i | Media and How to Pull Them Into AIMS
. 08.16.16 Tech Tuesday Social Medi... @ =
Social Me

By Julie Robi

Learn how tc
to boost Fao : alyticsiint o

Today's Topic

ledia

fags: Tech Tu
With

Diane Mashburn

Siteimpro
By Julie Robi



Reaching Audiences: Social Media



Should you pay for reach in
social media?¢
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Should youU DENEISIaEEEIEh

» When paying makes sense:

1. When building a new audience
2. Diversifying audience (younger audience, etc.)
3. Plateau in audience - take it to the next level
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P O y| n g fo r R U-ﬂ":\ UAEX - Madison County

Fall Army Worms on a brush hog in Madison County.
Keep checking your fields in the mornings and evenings, since those are
the times they are most active. For more information, check out this

> Engoglng phOTOS WORK publication from our office hitp:/fwww. uaex edu/publications
» Relevant content works

60,946 rostciicks

14,999

NEGATIVE FEEDBACK
Y o r 10 .4 .
Ow®:2 8 5 1.5 ST 85 Lic

e Like M Comment A Share
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Boost Post

OVERVIEW  EDIT PROMOTION DESKTOP NEWS FEED MOBILE NEWS FEED INSTAGRAM

W

‘fou are targeting people who like your Page Early voting is underway. Educate yourself BEFORE you vote. Watch our
and their friends, ages 18 - 65+ who live in 1 videos, download our voter guide and most importantly know what you're
location. voting for - or against - with regards to ballot issues in this year's election.

) www uaex edusballot
Show full summary

This promation will run for 14 days.

Your total budget for this promotion is $60.00.

10,38

e0ple mea

$60.00

Actions

Product View Nonpartisan
Photo Clicks FACTS-

Link Clicks
ebsite Conversion

Page Likes

uaex.edu/ballot

Shares




U e
Sign up button on Facebook

N0NPART|5AN

Ballot \’
Issue
FACTS ¢

uaex. edu/ball0t
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Reaching Audiences: E-news
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October is all about ballot issues, taxes, 4-H
and beef

Statewide Ge KNOW before
tatewide General Election
e Bellol Bsueson Sow, 3, 7016 i . VOI.I VOTE

Enewsletters:

the polls in

November, be sure to
educate yourself on m 2
the nonpartisan facts O e O e r
behind each of the 5 o
ballot issues

remaining in this
year's election.

Below are a few questions you can find the answers to using our Arkansas State
Voter Guide and fact sheets.

* Who would get 4 year terms? Check out Issue 1 facts and find out. Q O O

* Who's in charge when the governor leaves the state? You decide when voting on > S O C I O | m e d I O l S O b O rrOW e d | O -l-f O rm
Issue 2. Q

* Does the Arkansas Constitution prohibit cities from giving money to private

[ ] [ ]
organizations? Find out in the Issue 3 Fact Sheet.
* Issues 6 and Issue 7 each deal with medical marijuana. Which one is an act > R ( ) O C h € }S Th OS e N OT O n S O C I G | I I . e d I O A

and which one is an amendment and how will the taxes be used from each one?

[ )
No time for reading? Watch our videos to hear from our specialists the nonpartisan > T rO C kl n g I I I
L ]

facts about each ballot issue.




E-newsletters

Be bright,
be brief,
be gone!
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ALWAYS link to website: ‘full story’

Savory Brunch Rice _ Great grapes, longtime leadership, and
excellent expo

with protein, veggies,
rice utilizes

You'll have

a 'grape’

GET THIS RECIPE... and time Sept
many more

Upcoming Beekeeping _ _ f
Classes and Events ' & - = - e breeding program. e ol
) _ Arkansas Field

Our courses are open to anyone Day in Cla J nd Jackie Lee
T:J: 2 Tt 1__} t'l'-f B - - : -l along with hle process of making a living from
5 o !EE" e : | . 14 muscadines and grapes.
erything a pe e :
gin keeping bee: - \ "We designed this workshop and field day to address the
o - i ~ I

vineyard life cycle from establishment to consumers.

Y s
Classes are NO COST to attendees == R, ~Renee Threlfall. Institute of Science and Engineering

while November "short courses” will take place in and events statewide.

Texarkana. REGISTER NOW

View details online and register today.
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Deep Linking (involve)

» Create a survey or guestion. Inspire them to take action!

Are you (or a family
member) going to cook
your own turkey this
holiday season?

Keep the guesswork out of

Let us kﬂﬂw be;ﬂw-‘r preparing your holiday poultry.

YES! NOPE

Click "Yes' if you plan to eat a Click 'Nope' if you plan to go
homemade Thanksgiving meal out to eat for Thanksgiving.
with turkey.
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Iaglefel="

» Use canva.
» Use picmo

s

DROUGHT ., /yacx-Drought
RESOURCES -



RESEARCH & EXTENSION

University of Arkansas System

f DIVISION OF AGRICULTURE

Amy Cole v .
e 4 Create d dESIgn Use custom dimensions
_ NDT [t ety ]
#‘%}Fﬂ%ﬂ (LIMAM) RO : :
All your designs ARELOST i + )
1 1
Shared with you ; T : - . _ : _______ :
Create a team e Presentation Poster Facebook Post Blog Graphic A4 Card Email Header More...
Your brand
02
Trash ) = ; . . uaexedu/soybean
f
|
3. Pay mora
Nonpartisan S W
FACTS. minimwn |
OIE
uaex.edu/ballot 5. Kaow your crodic
Upgrade

vaex.edu/ballot
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VIDEQOS!

» Inspire audiences using video

» Link to website from video or use URL in video

The Holiday Season Has Arrived.
Cooking and...Cattle?

Give Back to Arkansas Kids on
December 1

DID YOU KNOW?

Arkansas 4-H kids are:

« 4x more likely to make
contributions to their communities

; . . . Traiee Clarls
« 2x more likely to be civically active o,

201 5- 2006 Arfanias 4
Your donations go directly towards helping

Arkansas youth achieve their goals within 4-H
and thus give back to their own communities.

Learn how 4-H has shaped the life of
Travis Clark, Arkansas 4-H President.




ANnalytics —
was It worth
the efforte

Different
measurements for
each plaftform.
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Email Stats C & Printable Report

Opt-outs

Did Not Cpen




» Audience ENGAGEMENT
» Likes per post
» Shares per post
» Comments per post

» Clicks per post
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Social Media Engagement

» Audience Engagement

» Likes per post on different platforms

‘iﬂ Fu.'_'nr_r_

31 likes

oth part of the

i Like P Comment & Share

0 Judy Her am and 6 others
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Social Media

University of Arkansas Division of Agriculture - Extension

» Audience Engagement | by
» Shares per post

al produ
L until t ded to become agrit m
» Videos/personal stories M ncrwesaes sl ror s I

> can meet the nee

00

ol Like W Comment # Share
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Socidl Medid ERgé

» Audience Engagement

» Comments per post -They build @
sense of community!

il Like P Comment A Share

UA

m Nick Porterfield W

L'A UAEX - Madison County
hittpfh v.uaex edu/p

% View more replies

n Alice Mitchell Reynolds What pars of Madison County have them?
Like - Reply - Message - @ 1 - August 23 at 3:08pm
L'y UAEX - Madison County We have had reports from all over the
county. Hindsville, Huntsville
Like :

W more replies

View more comments
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S ° ‘ M I ° E Search... 1 Feach: Grganic / Paid licks Feactions, Comm
O C I O e I O Post Type  Targeting Engagement

i

» Audience Engagement
i

» CLICKS per post- gauge alig
content

» Measure incoming website r

[fyou're a grape gro
to attend our one d:

B= pilot counties for the 4-H In Sch

It's not too late to keep an
ut for crape |'|-|:__.|-t||:! bark s




Tracking it all: website analytics
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Univ of Arkansas D of Agric
l Internal Traffic Removed

HOME CUSTOMIZATION ADMIN

All Users
100.00% Unigue Events

Overview
Cohort Analysis BETA

Total Events « | V5. Select a metric Hourly | Day Week Mo

User Explorer

» Demographics ® Total Events
5,000

¥ Interests

» Geo

» Behavior

» Technology - v

+ Maobile

» Custom

» Benchmarking Total Events Unigue Events Event Value Avg. Value Sessions with Event Events / Session with Event

Users Flow 51,666 47,230 0 0.00 31,266 1.65

Acquisition

Top Events Event Category Total Events % Total Events

Event Category . download 19857 M 38.43%

Overview

Event Action . external 9,127 . 17.67%
Behavior Flow

Event Label 2016 ballot issues guide 8283 [ 17.19%

} Site Content

2911 || 5.63%
» Site Speed

issue 3 fact sheet 2400 | 4e65%

» Site Search
issue 1 fact sheet 2357 || 456%

* Events
issue b fact sheet 1985 | 384%

Overview
issue 2 fact sheet 1672 | 3.24%

Top Events
issue 7 fact sheet 850 | 1.66%

Pages

564 | 1.00%
Events Flow

view ful




Gf) Dashboard G..} Siteimprove & Support ﬂ Sefings ~ J AmyCole

T Mo group selected e (L] %15203112_11_{?_{2316 W External Traffic

Devices

See which type of device is being utilized the most. The category "Deskiop” includes other devices such as gaming consoles and smart TV

m ~" Trend graph

10,000 20,000 30,000 40,000 30,000 &0, 000 70,000 80,000 90,000 100,000 110,000

120,000 130,000
Visits

& Devi Visits | o

& Device | % of total | ¥ Bounce rate

0 Desktop

114,910
5 % 45.35 %

O Maobile

77,159
NN 53.57 %

O Tablet

17,661
S 54.72 %
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Social Referral

® Sessions via Social Referral

5,000

» S

.——q,_

® All Sessions

15,000

Primary Dimension: Social Network

Secondary dimension -
Social Network Sessions € Pageviews
1. Facebook 18,278 (97.17%) 65474 (98.
2. Twitter 237 (1.26%) 340
3. Instagram 130 (0.69%) 218

4. Pinterest 60 (0.32%) 96
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» New vs. returning — opportunity to expose visitors to other program
areqas

New vs Returning Jan 1,2016-Dec 4, 2016

Customize Email Export ~ Addto Dashboard  Shortcut ﬂ’
+ Add Segment

Explorer

Summary Site Usage Goal Set1 Ecommerce

VS. Select a metric Day | Week | Month

—

10,000

April 20116 July 2016 October 2016
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Recap:
Send social, email and offline marketing to your website for analytics.

CTAs — give audience something to do
Write clear, easy to read content
Enews is important — send folks to full story on your website!l

Send visitors to website from social media
Pay for reach if necessary

Track all efforts from welbsite analytics!
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QUESTIONS<




Amy Cole
Digital Media Program
accole@uaex.edu
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Director
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