
SEO and UAEX.EDU
GETTING YOUR WEB PAGES FOUND IN GOOGLE



What is Search Engine 
Optimization?

 SEO is a marketing discipline 
focused on growing visibility in 
organic (non-paid) search engine 
results.

Presenter
Presentation Notes
search engines are the primary method of navigation for most Internet users. This is true whether your site provides content, services, products, information, or just about anything else.
Search engines are unique in that they provide targeted traffic—people looking for what you offer.Search engines are the roadways that make this happen. If search engines cannot find your site, or add your content to their databases, you miss out on incredible opportunities to drive traffic to your site.

SEO encompasses both the technical and creative elements required to improve rankings, drive traffic, and increase awareness in search engines. There are many aspects to SEO, from the words on your page to the way other sites link to you on the web. Sometimes SEO is simply a matter of making sure your site is structured in a way that search engines understand.




Why do I need SEO?
 Why can’t the engines figure out my site without SEO?

 There is a limit to their abilities. The wrong page structure and content can 
hide or bury your page 

https://moz.com/beginners-guide-to-seo

Presenter
Presentation Notes
In addition to making content available to search engines, SEO also helps boost rankings so that content will be placed where searchers will more readily find it. The Internet is becoming increasingly competitive, and those companies who perform SEO will have a decided advantage in visitors and customers.

https://moz.com/beginners-guide-to-seo


How Search Engines Work

First Major Function of a Search Engine: 
Crawling & Indexing

Crawling and indexing the billions of documents, pages, 
files, news, videos, and media on the World Wide Web.

https://moz.com/beginners-guide-to-seo

Presenter
Presentation Notes
Each stop is a unique document (usually a web page, but sometimes a PDF, JPG, or other file). The search engines need a way to “crawl” the entire city and find all the stops along the way, so they use the best path available—links.

https://moz.com/beginners-guide-to-seo


How Search Engines Work

Second Major Function of a Search 
Engine: Providing Answers

Providing answers to user queries, most frequently through 
lists of relevant pages that they've retrieved and ranked for 
relevancy.

https://moz.com/beginners-guide-to-seo

Presenter
Presentation Notes
Search engines are answer machines. When a person performs an online search, the search engine scours its corpus of billions of documents and does two things: first, it returns only those results that are relevant or useful to the searcher's query; second, it ranks those results according to the popularity of the websites serving the information. It is bothrelevance and popularity that the process of SEO is meant to influence.

https://moz.com/beginners-guide-to-seo


Top Search Engines 

Google 65%
Yahoo 17%*
Bing 13%

*Microsoft powers Yahoo Search

https://moz.com/beginners-guide-to-seo

https://moz.com/beginners-guide-to-seo


How valuable is your content?

https://moz.com/beginners-guide-to-seo

A popular page is seen by the engines
as being more valuable

Presenter
Presentation Notes
Search engines typically assume that the more popular a site, page, or document, the more valuable the information it contains must be. This assumption has proven fairly successful in terms of user satisfaction with search results.

https://moz.com/beginners-guide-to-seo


How people use search engines
 3 Types of search queries:

 "Do" Transactional Queries: I want to do something, such as buy a plane 
ticket or listen to a song.

 "Know" Informational Queries: I need information, such as the name of a 
band or the best restaurant in New York City.

 "Go" Navigation Queries: I want to go to a particular place on the 
Internet, such as Facebook or the homepage of the NFL.

https://moz.com/beginners-guide-to-seo

https://moz.com/beginners-guide-to-seo


Limits of Search Engine Technology
 Non-text content (files, images, video, audio). Search engines are 

blind!
 Poor Link Structures (pages not linked to from other pages)
 Uncommon terms – ‘food cooling units’ vs. ‘refrigerators’
 Acronyms – don’t use them or if you do, spell out the words 
 Mixed contextual signals – ‘Monticello office’ (in Virginia or…?)

https://moz.com/beginners-guide-to-seo

https://moz.com/beginners-guide-to-seo


Indexable Content
 Provide alt text for images (see demo later)
 Provide transcript for video
 Uncommon terms – ‘food cooling units’ vs. refrigerators
 Mixed contextual signals – ‘Monticello office’ (in Virginia or…?)
 Make cross links in your content (have good link structure!)
 BUT…don’t have too many links

https://moz.com/beginners-guide-to-seo

https://moz.com/beginners-guide-to-seo


Keyword Usage
 Keywords are fundamental to the search process. They are the building blocks of 

language and of search.
 The ORDER of the words (Arkansas rice vs. rice in Arkansas) matters
 Ensure keywords you want to rank for are prominently used in page titles, text and 

metadata (image descriptions, etc)
 More specific keywords, better chances of achieving higher ranking

Presenter
Presentation Notes
Obviously, if you want your page to have a chance of ranking in the search results for "dog," it's wise to make sure the word "dog" is part of the crawlable content of your document.



Keyword Usage

 The point of using keywords is not to rank highly for all 
keywords, but to rank highly for the keywords that people 
are searching for when they want what your site provides.

https://moz.com/beginners-guide-to-seo

Presenter
Presentation Notes
Obviously, if you want your page to have a chance of ranking in the search results for "dog," it's wise to make sure the word "dog" is part of the crawlable content of your document.

https://moz.com/beginners-guide-to-seo


On Page Optimization
When to use your keywords

 Title tag – use your keyword or phrase at least ONCE
 Once near the top of the page
 At least 2-3 times in body copy
 At least once in an image description
 URL! 
 Description tag (metadata)



On Page Optimization
www.uaex.edu/environment-nature/wildlife/default.aspx



Title Tags
 A title tag is the main text that describes an online document. 
 65-75 characters
 Place important keywords closer to the front
 Be descriptive and readable

Presenter
Presentation Notes
A title tag is the main text that describes an online document. Title elements have long been considered one of the most important on-page SEO elements (the most important being overall content), and appear in three key places: browsers, search engine results pages, and external websites.



Meta Tags
 Spamming reduced the relevancy of meta tags
 No longer useful for getting found

Presenter
Presentation Notes
Other tags, in particular the title tag and meta description are crucial for quality SEO. Additionally, the meta robots tag is an important tool for controlling crawler access. So, while understanding the functions of meta tags is important, they're no longer the central focus of SEO.



Meta Description
Improves clickthrough rates!

 The meta description tag exists as a 
short description of a page's content

 160 characters or less
 With no description added, engines 

will create the search snippet from 
other copy on the page. 

Presenter
Presentation Notes
. Search engines do not use the keywords or phrases in this tag for rankings, but meta descriptions are the primary source for the snippet of text displayed beneath a listing in the results.




Keyword Value

 Ask yourself…is it relevant to your page’s content? 
Will users be happy with what they find if they 
used a keyword to get to your page?

 If the answer is yes….
 Search for that term in engines

 Look for advertisements

 Look for competitors 

Presenter
Presentation Notes
Understanding which websites already rank for your keyword gives you valuable insight into the competition, and also how hard it will be to rank for the given term. Are there search advertisements running along the top and right-hand side of the organic results? Typically, many search ads means a high-value keyword, and multiple search ads above the organic results often means a highly lucrative and directly conversion-prone keyword.



Long Tail Keywords

 Long tail keywords are those three and four 
keyword phrases which are very specific to 
whatever you are trying to get found for. 
Whenever a visitor uses a highly specific search 
phrase, they tend to be looking for something 
specific.

 Search for 4-H
 Search for Arkansas 4-H

 Search for Craighead county 4-H

 Search for Jonesboro 4-H
after school program

https://moz.com/blog/category/keyword-research

Presenter
Presentation Notes
Understanding the search demand curve is critical. To the right we've included a sample keyword demand curve, illustrating the small number of queries sending larger amounts of traffic alongside the volume of less-searched terms and phrases that bring the bulk of our search referrals.



Crafting your page for success

 Make YOUR page the authority others want 
to link to! Quality content is key.

 Add appealing images, VIDEO!
 Encourage engagement

 Add H1 tags and compelling calls to 
action (download this, contact us, etc)

http://uaex.edu/yard-garden/vegetables/a-z.aspx

Presenter
Presentation Notes
Understanding the search demand curve is critical. To the right we've included a sample keyword demand curve, illustrating the small number of queries sending larger amounts of traffic alongside the volume of less-searched terms and phrases that bring the bulk of our search referrals.



Measure Success
 Direct navigation – bookmarked pages, email links, etc
 Search traffic – queries sent traffic to your page from any major or 

minor search engine
 Referring visits

 Shows quality of your content since people are linking to YOUR page



Measure Success



Measure Success 
Use Siteimprove!



Sending over to Steven!
 Add meta information
 Proper use of the H1 tags for SEO and accessibility
 New use for keyword field
 If time, live demo of Siteimprove analytics
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